This study aims to empirically examine the effects that the entrepreneurship of the five-star hotel CEOs have on the customer-contact employees' job burnout and customer orientation. A survey was conducted on the customer-contact employees at the five-star hotels located throughout the 5 cities of Seoul, Daejeon, Daegu, Busan, and Jeju (5 hotels per region, a total of 25 five-star hotels), over the period of two months from September 1, 2016 to October 31, 2016. The number of valid samples collected from the survey was 235, and the hypothesis testing was performed through hierarchical analysis. The analysis result of this study can be summarized as follows. First, among the entrepreneurship of five-star hotel CEOs, the proactiveness had a statistically significant negative effect on the customer-contact employees' job burnout; and the innovativeness and risk-taking did not have statistically significant effect. Second, in the entrepreneurship of the five-star hotel CEOs, all 3 factors of innovativeness, proactiveness, and risk-taking had statistically significant positive effect on the customer orientation of customer-contact employees. Third, the job burnout of customer-contact employees had statistically significant negative effect on the customer orientation.
build competitiveness through creative, challenging, and innovative production activities, and the profit can be maximized. [2] An American economist, Schumpeter (2000) [3] , suggested that an entrepreneur's innovative activity serves as the driving force behind the economic growth and highlighted on the entrepreneurship. The entrepreneurship indicates the ability of an entrepreneur to search for new products, production methods, market, resources, and organizations, in order to predict the future within the uncertainty, while driving forward the corporation. In summary, the entrepreneurship is the pursuit of opportunities for creating new product and services, while taking the risks within the uncertain circumstances. This can be explained by three major aspects of innovativeness, proactiveness, and risk-taking. [4] In this context, the service-based corporates such as the five-star hotels are emphasizing on the entrepreneurship. The entrepreneurship demanded by the five-star hotels include new product development (services and brand included) and quality enhancement, creative marketing methods, etc., with which the business performances are created. [5] Furthermore, by taking advantage of the upper-hand position in the social market environment and niche market, it is concentrated on the brand awareness enhancement and vitalization. [6] Internally, the capacity is intensified in order to maximize the service efficiency, customer values are persistently created in the social market environment, and ultimately efforts are pours into the securing of sustainable dominance in competition. [7] The five-star hotels are unlike the general corporates, and they place a huge weight on the employee management and customer managements. The customers' behaviors have great effect on the five-star hotels' productivity, performances, and service quality. Therefore, the customer-contact employees at five-star hotels have direct participation in the delivery of service processes, and they have a crucial role in the productivity enhancement. [8] The customer satisfaction at five-star hotels starts from taking competitive advantage in the process of producing customer values. Through the entrepreneurship with great potential of growth, the organization should be designed and managed in order to effectively satisfy the customers' demands and values, from the perspective of the customers. The performances that are achieved through the process of entrepreneurship can maximize the capacity of customer-contact employees and the organization, in the long run. [9] The five-star hotel CEOs' entrepreneurship would derive vital activities, such as customer orientation, from the customer-contact employees;
and it reinforces the maintenance of customer contact and long-term relationship with the customers. [7] The entrepreneurship was reported to be a positive preceding factor that reduces job burnout of customer-contact employees. Particularly, for the customer-contact employees, the emphasis on entrepreneurship and education allows them to have a sense of responsibility, which ultimately serves as a strong defense mechanism for customer-contact employees that are relatively excessively exposed to job burnout and emotional labor. [10] Such result indirectly shows that it is not the vertical and passive processes of tasks, but autonomous and active entrepreneurship that reduces job-related stress. [11] In summary, the entrepreneurship act has an effective factor that reduces job burnout of customer-contact employees. Furthermore, it allows the customer-contact employees to share customer-oriented visions, which can ultimately be predicted to lead to positive effects on the corporate performance improvement.
Based on the above previous studies, this research aims to examine the entrepreneurship for reinforcing human resources of customer-contact employees, which are one of the factors of internal core capacity that drives forward the service-providing companies such as five-star hotels. Furthermore, this study empirically identifies the causal relationship between the five-star hotel CEOs' entrepreneurship and the customer-contact employees' job burnout and customer orientation. Therefore, the following research questions were set. 
Research Model
Based on the theoretical concepts of the major variables and the empirical study results, as examined above in the Introduction section, this study empirically analyzes the effects of entrepreneurship of five-star hotel CEOs on the job burnout and customer orientation of the customer-contact employees. The research model was constructed as shown in Figure 1 , and the following research hypotheses were set based on the research model. 
Research Hypotheses

Measures
First, the entrepreneurship indicates appropriate attitude or spirit that a CEO should be equipped with, in order to carry out the social responsibility and to pursue profit that is in the fundamental nature of a corporation. The entrepreneurship was based on the previous studies by Frishammar and Åke Hörte (2007) [12] , Gonzalez-Benito, González-Benito, and Munoz-Gallego (2009) [13] . A total of 12 items, which were tested for reliability and validity in the previous study by Jang and Ma (2011) [14] , were used after revising and modifying according to the purpose of this study: 4 items on innovativeness, 4 items on proactiveness, and 4 items on risk-taking. The Likert 5-point scale was used for the measurement.
Second, the job burnout can be defined as a state when a person has not been feeling interest, sense of achievement, or personal meaning in one's job for a long time, and when one 2. After I get off from work, I feel exhausted and I do not want to do anything. 3. I am burned out from the job, and I feel mentally fatigue. 4. When I wake up in the morning, I feel tired and I wish I could take a day off from work. 5. I feel growingly worn out in the current job, and I can feel that I am disgusted by my job. 6. I feel the current job is not worthwhile, and this feeling is growing. mechanically provides services to the customers without any emotions. Ultimately, it is the state when a person feels anxiety, depression, and reduction in the sense of pride, while feeling psychological and physical fatigue. The job burnout was based on the previous studies by Maslach, Jackson, and Leiter (1996) [15] . The total of 6 items that were tested for reliability and validity in the study by Park and Shin (2011) [16] was used after revising and modifying according to the purpose of this study. The Likert 5-point scale was used for measurement.
Third, the customer orientation indicates the management and architecture of organization in order to effectively satisfy the customers' demands and values from the perspective of the customers. In other words, this can be considered as organizational actions taken to provide excellent services for the customers. The customer orientation was based on the previous studies by Kim (2006) [17] , Saxe and Weitz (1982) [18] . The total of 5 items that were tested for reliability and validity in the studies by Gwak, Cheong, and Choi (2010) [19] , Kim and Suh (2011) [20] were used after revising and modifying according to the purpose of this study. The
Likert 5-point scale was used for measurement. The specific details related to the survey measurement items in this study are summarized in Table 1 .
[ 
Sampling
The survey in this study was based on the materials from " At approximately 2 weeks of interval, the hotels in Seoul were personally visited to collect the questionnaires, and other regions (Daejeon, Daegu, Busan, and Jeju) were collected via mail.
There were 252 questionnaires (67.2%) that were collected afterward. Among the collected data, 17 questionnaires that showed insufficient responses or patterns of convenience were excluded from this study. Therefore, a total of 235 questionnaires (62.6%) were used for the statistical analysis in this study. The demographic characteristics are summarized as shown in Table 2 .
[ Ⅲ. Empirical Analysis
Reliability and Validity Analysis
The reliability analysis in this study was conducted by using Cronbach's alpha coefficient.
The validity analysis was performed through exploratory factor analysis (Varimax method). The reliability and factor analysis results are shown in Table 3~Table 4. As the result of the analysis, the alpha coefficients of all variables were shown to be above 0.8, and the reliability was shown to be very good. The loading value for each factor was shown to be at least above 0.6, so the validity was also tested.
[ Table 3 ] Reliability and Factor Analysis (Entrepreneurship)
Correlation Analysis
The correlation analysis of this study is shown in Table 5 . First, the demographic characteristics (gender, age, marital status, education level, years of experience, and experience of changing job) of the customer-contact employees were input as control variable (dummified).
The reason for using control variable is because it may have a great direct or indirect effect on the variables being studied. As the result of the analysis, a significant level of correlation was found with the p=0.01 between the entrepreneurship of five-star hotel CEOs (innovativeness, proactiveness, and risk-taking) and the customer-contact employees' job burnout and customer orientation.
Regression Analysis
This study is significant in the fact that we empirically examined the effects of five-star hotel CEOs' entrepreneurship on the job burnout and customer orientation of the service-contact employees. In the regression analysis, the demographic characteristics (gender, age, marital status, education level, years of experience, and experience of changing job) of customer-contact employees were input as control variable (dummified). As already mentioned in the correlation analysis, this was done because there is a great possibility that it may have direct or indirect effect on the variables being studied. The hierarchical analysis results for hypotheses testing (H1~H3) are shown in Table 6~Table 7.
First, a regression analysis was performed on the effect of entrepreneurship of five-star hotel CEOs on the customer-contact employees' job burnout. As the result of the analysis, among the entrepreneurship of the five-star hotel CEOs, the proactiveness (β=-.442, t=-7.285, p<0.01) had a statistically significant negative effect on the customer-contact employees' job burnout. The innovativeness and risk-taking were not shown to have any statistically significant effect. 
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Ⅳ. Conclusion
This study empirically examined the effects of five-star hotel CEOs' entrepreneurship on the customer-contact employees' job burnout and customer orientation. The analysis result in this study can be summarized as follows.
First, among the five-star hotel CEOs' entrepreneurship, the proactiveness had a statistically significant negative effect on the customer-contact employees' job burnout. Furthermore, all three factors of innovativeness, proactiveness, and risk-taking had statistically significant positive effect on the customer-contact employees' customer orientation. This can partially support the previous studies by Lee et al. (2015) [10] , Suh and Hwang (2008) [7] .
Currently, a total of 207 five-star hotels exist domestically, according to the "Registration Status of Tourist Accommodation Businesses (issued year-end of 2016)", which is a large number. Therefore, the five-star hotels are quickly responsive to their competitors (other five-star hotels), in order to enforce the competitiveness of their services and brand.
Furthermore, they pour efforts into taking upper hand in the market, by developing new products (services and brand included). They are taking advantage of the core competencies and are seeking synergy with their competitors, in all areas of value chain including new product development, marketing, and sales promotion.
Moreover, in order to produce high performances, they venture into the new market and attempt bold strategies for uncertain outcomes, which are the secret to survival and essential principle for five-star hotels. Among the entrepreneurship of five-star hotel CEOs, the proactiveness satisfies the needs of the consumers at five-star hotels, and it focuses on strengthening of the positioning in the market. The entrepreneurship of five-star hotel CEOs can bring indirect effect on the sense of responsibility and competition for the customer-contact employees and also to the enhancement of service spirit. This can be speculated to enhance the customer orientation and reduce job burnouts.
Second, the customer-contact employees' job burnout was shown to have a statistically significant negative effect on the customer orientation. In labor-intensive industries, there are many conflicts arising between people and between people and their jobs. Particularly, the satisfaction in customer-contact employees is the critical factor determining the service quality. Therefore, it is very important to manage conflicts and job burnout among customer-contact employees. As these customer-contact employees perceive high quality in their work life, they would develop strong motivation. However, if the customer-contact employees experience job
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burnout and low sense of labor consciousness, it is difficult to expect them to work with strong motivation. In other words, the customer-contact employees that are burned out cannot be expected to be enthusiastic about their jobs. Therefore, if the customer-contact employees have high level of job burnout, it can be hypothesized to result in low customer orientation.
Based on these study results, this study can derive the following implications.
Frequently, there is an inadequate understanding among the customer-contact employees at five-star hotels, regarding the corporate strategies, which is a form of entrepreneurship, and in the importance of self. In reality, there is insufficiency not only in the expertise in services, but also at the level of operation. This may arise due to lack of knowledge regarding service strategies or role of marketing in the areas of services. Therefore, official training programs related to management activities should be enforced on the customer-contact employees, and active encouragement is needed. Furthermore, the customer-contact employees should be encouraged to participate in management plans and decision-making, and the internal atmosphere of the organization should be structured in an open manner.
Upon conducting this study, the following limitations were found. First, this study examined the relationship between customer-contact employees' job burnout and customer orientation, based on only the entrepreneurship of five-star hotel CEOs. Therefore, there is a need to analyze from multiple dimensions by selecting various preceding factors, which can reduce the job burnout and enhance the customer orientation among customer-contact employees. Second, domestic service industry is very diverse. Typically, there are leisure, restaurants, and sales. The important factors and influences of entrepreneurship can be predicted to show differently in these diverse areas of services. Therefore, there is a need to conduct comparative study after carrying out surveys on customer-contact employees that are working in each area of services.
